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Ferguson’s Homer-Hitting Hen

Is Star At CM&SA Exhibition

(asey Is Feature
Of Canners’ Show

Ferguson Firm's Hen

Hits Homers For Feed

CHIicago—"Casgey,"” & home-run-
hitting hen, probably won more
friends and influenced more ean-

ners than & score of glib-talking
saleamen and emiling viee-presi-
dente behind the exhibits of the
Canning Machinery and Supplies
Agsoclation, here,

Undoubtadly the most popular
attraction in the Conrad Hilton
Hotel, "Cagey'—exhibited by the
J. L. Ferguson Co., Jolict, TII. per-
formed continuously, end drew the
spme audiences back two to five
timea. Donald Ferguson, vies pres-
ident of the company which makes
‘Packomatic’ packaging machinery,
realized he would be unable to dis-
play some of his heavy equipment
and settled on the feathersed sub-
stitute. From a1l accounts, it was
a wise sclection.

“Casey”" — acinally there were
four “Casevs” rotating after an
hour and a holf's performance—
had been trained to stick her neck
through her pen, peck a samall roh-
ber loop which activated 8 solenoid
to strike & minizgtnre basehall bat
against & small robber ball. If the
hall escaped the eorpe of Haldars
and struck the back of the baseball
diamond, the back of the contrap-
tion would light wp BSimeltane-
ously, a few graing of fead dropped
fram s hopper in “Cascy'n® adja-
eont soop.

The food was availgble only as
lang as the light remained burning
—ugually two or three esconde—
and “Casey" returned to the loop
again, and pecked it, repeating the
same ticle sevoral hundred times
during the $0-minute perform-
Anea,

Casey At The Bat

WCagey,” the sducated hen, pnqﬁupﬁnf
Joliet, T, was perhops the most popute

the booth of 1. L, Fergoren Co,
r CMASA exhibie in Chivoge Jast

week, Bird pecks the rubber band, which sctivates the har, which bite the
ball, which (if the fielders don't impede it) wiriies the back of the opparsios,
which Fights ¢he beck hoard and trips @ hepper in “Clhsey’s” eoop, which
provides the baschall bird with grains of fesd. Its w complex provess just

to pet a few peliets; K. B, Paul, Ferguson sales snginesr, is with "Casoy”

These faithful fowls were raized
and trained on the Breland Animal
Ieseprch and Traiolng Farn, usan
Hot Bprings, Ark., by groduoste
paychologists Keller Breland snd
hig wife, Marion. Members of the
American Humane Arrnciation, the
Brelands assure the spectators that
theas birds are never punished, are
carefolly bred and cared for, are
healthler than their country cou-
ging and actnally live lomper than
¢ther chickeans. Davoted to a Relen-
tific study of animals, they have
trained more than 6,000 chiclens,
rabbite, pigy, goats, and cata to
perform “interesting and edues-
tional acts."

MNinety-ning and nihe-tenths por
¢ent of all apectators at the
CMEEA exhibition saw one or more
of the “"Cageys" in action, Joseph
Enight of the Fergusom Co. toid
Foop Figin Reropren. He said the
birde are fedd 2 special dist and are
carefully attemded while both “on”
End “off dutp.”




CASEY [ab bat) is no Foul ball whan if comas to salss for Gumont.

He's Not "Chicken”
About Using Stunts

Maybe it doesn't work for other exhibitors, but Pennsyl-
vania Refining Co. finds trained fowl really help to sell.

Perfarming chickens bring the crowds: salesmen do the rest.

Let them say what they will about
exhibit booth stunts, Robert W.
Lackner, sales manager, Gumout -
vl‘s]‘.':lﬂl I]E'l'.ll'l!:r']\"ﬂl'li.:l. Rt:ﬁuir:g CD‘I
Cleveland, is sold on extraneous at-
tractions. T hey sell for him!

VWhen you can equal 3076 of yvour
toral sales last wear, ac just three
trade shows this year, you can com
cede a point o Lackner. At one
g]'mu-r SATE I'.gctrnﬂ'. Cummnnt I:I"'ﬂr-
buretor cleaner) sales were 20 times
sales at a previous show without a
booth stunt. On the basis of seven
shows for automotive jobbers this
year, Gumout  total  sales  should
double last year's, Lackner estimates.

Gumout's attraction 5 a trained
chicken (actually four of them}) that
playe baseball.

The birds are taught to peck at a
rubber loop which operates an elec-
tric_switch. This switch swings =
small baseball bat that wacks a small
rubber ball through what [ooks like
a pinball machine. If the ball
bounces around the rubber baseball
fipures and hits the fence at the

back ‘of the field, it creates anather
electrical contact, This causes lighes
o fo on, a I.'I'I.I?.;Zl‘:’ e .‘il;_]ul'ldr and a
fewr grains of chicken feed to drap in
a cup at the end of 2 runway.

Az zoon as the ball hies the home-
run contact, the chicken knows that
it will receive food and rushes down
the runway to get it. It then comes
back o pluck at the rubber loop
apain, L0 ohe Tell ducs got scach the
back fence, there 3 no home run and
the chicken knows it. I the lights

do not go on and the huzzer does not
sound, the chicken knows there will

be food, and so pulls en the loop
again to try for a homer.

This attraction makes the Cumout
booth the most active in any show in
which it has appeared, says Lackner.
When the crowds pour in, his sales
men move in to pick off prospects—
order books in hand. He has be-
tween four and six men in the booth
at all times. They rotate from a
1'n|n[1]Ptr mster af 100,
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"We, Point
with, Pride
Mr. Lackner's enthusiasm [nr
“CASEY —The Homer-Hitting Hen™
iz bazed on SALES RESULTE. and is
shared by the near-100 other users of

Breland Live Animal Features from
eoast-to-coast and m Canada.

Breland Features are
unique because . . .

* THEY MNEED VERY LITTLE SPACE.
« ANYONE CAN HANDLE THEM
EASILY,

= THEY ARE TERRIFIC STOPPERS.
Available for business and trade
shows, sales meetings, store promo-
tiens, foire, cte. we mow have, in
addition o Casey . . .

» "BIRD BRAIN” = "SAMMY AMORE"
= "DOWN BEAT" = “JOE BAZOOKA"

. with others to come.
We assume all responzbily for the per
formers and furnish complete casy instrue-
tioms, fewd, ete.. For complete information,
and  promotioe:  helps:  write or  phone,
-:;jr:_ng ulwow pame and dates, B0 C -

Keller Breland Associotes, Inc.
Mail; Box 324 Phone: UN 4-6301
EVANSTON, ILLINOIS

There are many advantapes to the
trained chicken attraction, reports
Lackaer. He has no difficulty in
getting newspaper and TV publicity.
His “team’ has appeared on national
TV az well as on local programs.

Whart all thiz publicity means, savs
Liackner, is thar a jobber is impressed
with our company. “.ﬂn}'thing pro-
moted that well ought to sell—is the
way johbers react," Lackner explains.

“We know these chickens are do-
ing a lor for our zales,” says Lackner.
“(Feneral Mills uses about 30 of them
from the same farm for such things
g5 stare openings and county fairs.
We'll probably keep using this booth
attraction. for a long timc.  People
don’t seem o tire of i, Exhibitors
'“."hﬂl ]'Iﬂ.".'ﬂ' sCen it at ]'.lf""f[rﬁ'llE- H]'.lﬂ“'ﬁ
came over to watch the chickens per-
form, and so we expect visitors to
do the same although they may have
seent the chickens hefore”

The End




"Casey—the Homer-Hitting Hen"

RN

BARNYARD PERFORMER

THE PAYOFF
In four mavements—1000 laughs
1. Casey pecks the “worm'—
2. Bat hits Ball—

3. IF ball hits Back Fence—

4. It's a homerun for Cosey—
te the Feedbox

CASEY plays superlative ball on o 4 x 5-foot table top. She slams out homers with
abandon for food and fun and lays on occasional egg right there, while performing.

Easy to hondle, by anyone . . . a tremendous erowd-puller . . . ond the subject of
conversation and laughs for months after. Available ot reasonable rentals, exclusively
from . ..

KELLER BRELAND ASSOCIATES, INC.

P. O. BOX 324 EVANSTON, ILLINOIS UNiversity 4-6301




“And, We Quntee

~from some of Casey’s many friends...

“Casey certainly stole the Home Show for us™  Swenson’s, St Poaal

“Casey batted over 1000 for us—was on all TV stations"—5Skillite's, Cincinnat
“We thank Cazey for many sales and contacts"—Pean. Refining Co. | LU shows)
“Casey was wonderful al our opening™ —Industrial Sevings Bank, Fi. Lowderdole. Fla.
“Your Girls played great ball for us"—Hale's, Sar fose, Cal,

“A greal drawing card and sales booster "—Milliken™s, Vraverse City, Mich.

“Your Chickens are Terrific™—Socony-Facuum (4l Co., New York (10 shows)

i Driginale on file—with many many more]

Answens to UYouwn Queations

Casey uses little space—a 4 by 5 fool lable top is all. She gives a continuous
show. Four birds play about 114 hours each, and repeat for 12 hours if desired.
They get normal food and exercize while performing.

'Eﬂs!'_l.' ]13.5 H'I!‘ 'I.'Er}' ETEE*E’!E E.lJlNZ'.El. HEHET&]E&S '.'.If H.SE. Eiﬂd. EiEE or ﬂ]'.l.a_l.'le+
F‘.‘.-'-FRTG-'\T. wante to sen Caeg}' ]ﬂi‘t hnrﬂuru for food and fun.

Casey is shipped to vou by express in two pieces, a cage of four birds and a
small crate of props. Total weight under 200 pounds. The birds are fed enroute by

the cxpressman, Anyone can sct up and have a show going in 30 minutes. No previous
experience, with baseball or birds, is necessary. Some of Casey’s best friends are
city fellers who never saw a [ve chicken before Casey.

The Flasher Sign behind the diamond light= ap for seven seconds every time
Casey hits a homer. It takes a card L8 x 29 inches horizontal or vertical. 'This is a very
high attention spot as all eyes are fixed on that back fence when the ball hits it

Casey is very educational. The birds lay egge—aometimes while performing. This
amazes city fulhs,

About, the Brelonda

Keller and Marian Breland are graduate psychologists (University of Minnesota)
doing serious rescarch in animal behavior, (See TIME Magazine, Feb, 26, 1955, also
LIFE. April 4, 1955.) Casey and other Breland Performers are demonstrations of
their work.

The Brelands are members of the American Humane Assn. and have written on
animal peychology for the official publication, “The National Review.™ Their methods
are unique in that ne punishment is used, and the performances are entirely within
the natural capacitios of the animals,

Keller Breland Associates, Ine. is a Minnesota corperation set up to handle rentals
of Breland Performers. Ileadquarlﬂs are in Evanston, I, I'Ehicagu suburb). For
prompt handling all inquiries should be addressed to:

KELLER BRELAND ASSOCIATES, INC. = EVANSTOM, ILLINOIS
Maoil: Box 324 L] Wire: 1112 Grove Street ] Phone: UNiversity 4-6301

i Inquiries to Hot Springs arve delayed by forwarding to Evanston)




” Farm Media

GEMERAL MILLS FROMOTER

Then there's the rabbit that shoots baskets

Baseball-playing hens help
General Mills sell Larro feeds

General Mills has 100 irained
animal arcts luring erowds into
feed dealers® stores from coast
1o coasl

Seven years agn Creorge Barnes, ad-
vertising manager of General Mills®
Lamo feeds, watched a2 hen do a tap
dange while & rooster played the piano.
Ever since Bames has successfully used
trained farmyard animal acts to pro-
mote Lareo feeds, Currently, some 100
traveling shows are on the road, and
GM figures that st least 1,000,000
people have seen them at one time or
another at feed stores, eounty fairs,
comventions, mectingd of agricultural
gronps and the like.

The shows, explains Barnes, are used
basically as “crowd pullers.” They

serve dealers “who are key men to any
manfacturer of formula feeds™ by cre-
ating traffic in stores, by bullding good-
will among costmers and prospective
customers and by stimulating publicity.
Adds Bamnes: dealers can call on people
who sign registration slips at the shows
or build mailing lists from the names.
"Ultimsately, these acts sell feeds.”
Ceneral Millz, which also wses local
radioTV programs  ancd  eooperative
newspaper advertising for Larro feeds
{vin Zimmer-Keller-Cabeert, Detroit)
has animal acts that border on the in-
oredible, Some of them: hens that hit
bascballs, then ron for first base (sce
eut]); baby chicks that ride a merry-go-
ﬂ'lund. |'|1":r.|,s that :t‘ilﬂ::t :1[5lr5 marked
“Larrn Feed” and ignore plain ones as
thewy toll down an incline; rabhits that
trip & lever and throw small baskethalls

into haskets: hens that answer questions
by pecking at cither “yes™ or “no” but-
tons; sows that sit oo chairs, eat at
tahles, run vacuum cleaners; turkeys
that win at pinball.

“FULLY AUTOMATICT: The
trained animzl acts are the brainstorm
of Keller Breland and his wife, Marian,
who ere “animal “psvchologists.” After
geting o master’s degree in psychology
in 1840, Breland did research untl the
war when he trained pigeons for the
goverament—a job that brought him
into contact with General Mills. Later,
he sold General Mills on the idea of
using trained antmals as sales toals,
since then has trained an  estimated
4,000 pnimals and birds exclusively fon
CM.

Brelands acts are valuable for two
reasons. First, hy hasing training com-
pletely on tood rewards, Hreland can
train any number of animals to do the
same ack. Actoally, there are 123 hens
that hit baseballs, nearly as many hens
that select Larro feed disks: nine chair-
sitting sows. Thus, GM can have dupli-
cate acts playing all over the country.
Second, most of Breland's acts are “fully
automatic,” that is, once a dealer sets
up the props and leamns how to care for
the animals, the animals go through
their acts without anv handling or
prompting, Breland guarsntees that the
acts will work: Larmo salesmen often
leave them with dealers, come back at
the end of a week or two to pick them
up. Salesmen, themselves, get manuals
eovering each act, which tel] them how
to “sell” dealers on the programs.

Breland lives on a 260 acre Farm in
Hot Springs [Adk.), which he calls BS
Ranch (For “reinforcing sHmighis™—his
term for rewarding bird:s and animals
with food). His wife specializes in the
actual training while he dreams up new
acts and builds props. GM's Barnes
gredits Breland’s imagination in think.-
ing up gadgets that will work regacdless
of the animal's skill as a major factor
in making the acts successful. Some of
Dreland’s latest schemes; sheep that
round up sheep dogs; roosters that fol-
low salesmen down the street; pigs that
jump from towers into pools of water.

— TIDE, Sept. 11. 1954

”ﬂﬁ* f@r qfﬂ, TPF- s & Brelond Acts Have COME TO TOWN . . .

Mow available on an EXCLUSIVE basis, for Business and Trade Shows, Conventions,

. easy o handle .

wide range of special applications . .

Protected cudience . .

.+ use small space . .

. educational .

. no duplication . . . reasenable rentals . .

. . highly entertaining . . .
. REMEMBERED FCREVER...

. direct from . . .

KELLER BRELAND ASSOCIATES, INC.

1112 Grove 35f.

EVAMSTON, ILL.

UMiversity 4-6301

Animal Behavior Research and Troining Form — Route 6, Hot Springs, Ark




